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MM Docket No. 92-266 (Cable Rate Regulation)
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Dear Mr. Chairman:

As the Commission continues to sift proposals on the "going
forward" requlation of cable programming services, I thought it
might be helpful to summarize the views of Cablevision Systems
Corporation ("Cablevision") and its chairman, Charles F. Dolan,
on these matters.

First, the Commission’s policies and rules should encourage
the availability of cable services on an a la carte basis. The
Commission’s treatment of packages of unbundled programming
services is critically important to Cablevision and its
subscribers. For more than four years, Cablevision has been
offering many of its subscribers the opportunity to select
"clusters" of programming, such as news services and movie
services, as an alternative to purchasing an entire service tier.
More recently, Cablevision introduced its "Spectrum" service,
offering subscribers the opportunity to select individual
services at $1.95 per month, or "any 4" at $4.95 -~ enabling
subscribers to design customized programming packages containing
only the services they want. On Long Island, more than 40% of
subscribers offered Spectrum are now receiving individual
channels or the do-it-yourself package. In Yonkers, New York,
Cablevision’s subscribers have the option of purchasing cable
services on an unbundled basis or in customized discount
packages, or continuing to purchase those services in traditional
tiers at a regulated price. For your reference, I have attached
the rate cards for the Yonkers system.
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Cablevision’s decision to unbundle program services was not
motivated by regulation; rather, the company began to move in
this direction long before passage of the 1992 Cable Act. 1Its
decision was prompted by the simple fact that unbundling
significantly expanded consumer choice. By giving its
subscribers greater freedom to design their own program packages,
unbundling enables them to pay only for those services in which
they are most interested.

This enhanced consumer sovereignty has yielded tangible
benefits for Cablevision and its subscribers. It helped diminish
churn, expand penetration, and ensure a closer fit between
programming costs and subscriber demand for services. Even
subscribers who did not purchase any clusters were more satisfied
with the price they paid for their service, knowing they had the
cluster option if they chose.

Second, Cablevision strongly opposes any limitations on the
ability of operators to unbundle existing services or to offer
new services on an a_la carte basis. We recognize that the
Commission has raised concerns in a number of cases in which
operators unbundled existing services and then recombined them
into unregulated packages, but a blanket prohibition of
unregulated package discounts would not serve the public
interest. A policy that restricts or discourages discounted
packages of unbundled services will force some subscribers of a
la carte services to pay higher prices or receive fewer services.
To the extent such a policy leads operators to incorporate
unbundled services into a cable programming service tier,
subscribers of that tier would be also forced to pay higher rates
for channels they did not want. Restricting or eliminating
unregulated package discounts could also reinforce a "business as
usual" mentality among some operators that would discourage them
from undertaking the kind of infrastructure upgrades that
facilitate unbundling. All of these outcomes would hurt both
operators and subscribers, and undermine policy objectives
articulated by Congress and the Commission.

Third, subjecting discounted packages of a la carte services
to some form of rate regulation would greatly discourage
unbundling and shrink consumer benefits. For instance,
Cablevision’s ability to offer the innovative "any 4" or "any 8"
options described above depends upon the Commission’s willingness
to continue to permit unregulated package discounts. It would be
impossible to permit subscribers to design their own package of
services if each such package -- dozens or hundreds of them --
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were then treated as a regulated tier of cable programming
services subject to rate regulation.

Package discounts are as old as retailing itself. In part,
such discounts reflect a simple economic fact of life: per-unit
service costs decline as volume increases. Therefore, the
retailer shares some of the benefits of those efficiencies with
the customer. The discount also may reflect a reward to the
consumer for increasing the retailer’s sales volume.

On the other hand, the subscriber who decides to select only
one or two individual a la carte offerings raises a cable
operator’s average per-unit service costs. The higher price for
individual offerings should reflect those higher costs, and the
fact that the subscriber receives the full benefit of the
operator’s capital investment in the interdiction or encryption
equipment and other technology necessary to unbundle individual
program channels. The rate for an individual service should also
reflect the value of the greater degree of specialized choice
being offered by the operator. Thus, it should come as no
surprise that the per-channel price of an a la carte offering
varies depending upon whether it is taken on a stand alone basis
or in a package.

Fourth, while the Commission has not explicitly precluded
the offering of unregulated a la carte packages, the 15-point
test for evaluating such offerings articulated in the Second
Oorder on Reconsideration is too cumbersome and creates too much
uncertainty to serve as a useful guide to operators. We do not
propose eliminating that test. As an alternative, however, we
would propose the creation of two "safe harbors'" to govern the
unbundling of existing services and the offering of a_la carte
packages. Within these safe harbors, "migration" of existing
services would be permitted, and discounted packages of services
would be outside the reach of rate regulation.

With respect to existing services, unbundling should be
permitted at least to the extent that an operator continues to
offer those services on a regulated tier as well, as Cablevision
does in Yonkers. The operator should also be permitted to
combine those "cloned" services into packages, which would be
exempt from rate regulation, so long as the existing tier of
services remains available under regulation. The continued
availability of existing tiers of service, with prices
"protected" by regqulation, renders unnecessary any restrictions
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on the packaging or pricing of those services on an a la carte
basis.

Discounted packages of new services offered on an a la carte
basis should be deemed permissible per se and exempt from rate
regulation, at least to the extent that subscribers are given a
reasonable opportunity to create the packages from among a la
carte offerings. As noted above, Cablevision offers subscribers
the option of assemble customized packages (i.e., "any 4,"

"any 8") of individually-available programming services.
Cablevision’s plan strikes a balance between the subscriber’s
desire to select his or her own package of programming and the
limitations of billing software. Where packaging is done by the
subscriber, subject to these parameters, there can be no argument
that the availability of discounted packages undermines the a la
carte nature of the component services.

Fifth, full realization of the benefits of a la carte
offerings is being thwarted by those cable programmers who
continue to insist on carriage agreements that constrain an
operator’s ability to unbundle their program channel. A rule
preempting such agreements is essential to empower consumer
choice and reduce upward pressure on cable rates by exposing more

programmers to market forces. At a minimum, those agreements

should be preempted where unbundled services would remain
available to _consumers on a regqgulated tier, such as Yonkers. The
Commission should expressly void programming contracts to the
extent they would prohibit the a la carte "cloning" of services
that the consumer can continue to purchase as part of a tier.

In the absence of such a policy, programmers will continue
to use their market power to force operators to assemble services
in packages dictated by the programmers themselves. Subscribers,
in turn, will be precluded from purchasing services except as
part of packages constructed by the programmers. In negotiations
between operators and programmers, programmers can and do exploit
the fact that the operator has the only direct commercial
relationship with subscribers. A popular programming service
cannot be removed from a tier over the objections of a relatively
few, well-organized subscribers, sometimes encouraged indirectly
by the programmer. In Cablevision’s experience, for instance, a
programming service desired by fewer than 20% of all subscribers
was able to generate sufficient political pressure to obtain
carriage on a the most widely purchased tier. Not only does such
an outcome force subscribers to subsidize services they have
little interest in watching, it also undermines the Commission’s
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own desire to encourage the consumer choice that unbundling makes
possible. The Commission should not permit the programmers to
frustrate its policies in this fashion and, in effect, to define
the reach of its regulation.

Sixth, Congress clearly grasped the pro-consumer benefits of
unbundling, as evidenced by its decision to exempt a la carte
services from regulation. See S. Rep. No. 92, 1024 Cong., 1st
Sess. 77 (1991). Nothing in the statute or the legislative
history suggests that Congress intended to deregulate only the
individualized offering of a la carte services. To the contrary,
there is evidence that Congress intended for a la carte services
offered in packages to be exempt from regulation. See H.R. Rep.
No. 628, 1024 Cong., 2d Sess. 80 (1992). An effort by the
Commission to assert jurisdiction over these packages is
inconsistent with the letter and spirit of the law and, as a
matter of policy, is unnecessary and counterproductive. The
proposal to assert such jurisdiction but to "forbear" from
engaging in rate regqgulation would significantly dampen operators’
incentives to unbundle services by raising the possibility of
future rate regulation of packages of a la carte services.
Without assurances that they will be able to experiment with a la
carte offerings in an unregulated environment, many operators
may be reluctant to embark on this course at all.

The Commission has broad authority to prevent "evasions" of
its rate rules by operators who abuse the statutorily-granted
flexibility to offer unregulated packages of a la carte services.
We believe the Commission would err by adopting an across-the-
board policy premised on the notion that such package discounts
inherently conflict with the interests of consumers. If the
Commission feels compelled to adopt some kind of uniform policy
regarding package discounts, in addition to the "safe harbors"
described above, it could devise a formula establishing a
permissible ratio (or range of ratios) between the stand-alone
and the package price of an unbundled program service.

Finally, Cablevision supports the proposal of the National
Cable Television Association to revise the financial incentives
for adding new services to cable programming service tiers.
While Cablevision has no present plans to expand service
offerings on existing tiers, the company agrees that the
incentives adopted by the Commission in the Fourth Report and
Order are inadequate to encourage operators who wish to do so to
expand their tiered offerings.
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Thank you for the chance to discuss these issues. I remain
available to discuss these issues with u at your convenience.

Cparles D. Ferris

cc: Honorable James H. Quello
Honorable Andrew C. Barrett
Honorable Rachelle B. Chong
Honorable Susan Ness
Mr. Blair Levin
Ms. Meredith Jones
Ms. Kathleen M.H. Wallman
Mr. Ed Hearst
The Secretary, FCC (2 copies)

D31810.2
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| Optimu;;lTV Channel LineAup

36 American Movie Classics (AMC)

37 The Disney Channel
38 Brave

v
L;D 2 WCES (2) New York 39 The Movie Channel
(eb} 3 SportsChannel 40 Cinemax
o) 4 WNBC (4} New York 41 Showtime
O S WNYW (5) New York (Fox) 42 Playboy Television
o 6 HBO 43 Sci-Fi Channel
‘*5 7 WABC {7) New York 44 Comedy Central
8 Cable News Network [CNN} 45 Cartoon Network
& 9 WWOR (9] New York (ind.) 46 Flix
E 10 The Discovery Ghannel/ 47 Encore
D Mind Extension University 48 Encore 2 Love Stories
5] 11 WPIX (11) New York (ind.} 48 Encore 3 Westerns
< 12 Nows 12 50 Encore 4 Mysteries
= 13 WNET [13) New York {PBS} 51 TV Food Netwerk
14 On Cablevision 52 The Learning Channel
15 ESPN 53 Cowt TV
16 ARE 54 C-SPAN 2/City Halt
17 USA Network 55 The Weather Channel
18 The Nashville Network (TNN) 56 Hoadline News
19 Public Access $7 ESPN2
20 TNV 58 Country Music Television/MSG Il
21 WLIW {21) Piainview [PRS) 59 MuchMusic
. - 22 Nickelodeon 60 BET
23 Lifethme 61 MTV Latino
24 Consumer News & . 62 Canal 66
Business Channel (CNBC) 63 GEMS
25 Yonkers Board of Education 64 HBO Espaiiol
26 The Famlly Chanwel 65 E! Enteriainment
27 TBS Ssperstation Telovision
28 W1 66 PPV Listings Chaunel
29 M1V 67 PPV1
30 Q2 68 PPV 2
31 69 PPV 3
32 WHSE {68) Newark 70 PPV 4
33 C-SPAN 71 Action PPV
34 Madises Square Garden Network 72 ValueVislon
35 NewSport 73 Archdlocesan Channel

74 WNYC (31) New York
75 WXTV {41} Paterson
76 WNJU (47] Linden

| importest Custamor InmIMEN00: Thk: lisix( PIUGVHIE, LACKIGES aNC SeIVIVS dry Caadovision’ coarent alfaings. 1he programe, peckages.
Surviees, number of charmels. coclent, inovat raes and oiher aspects o Cablevision's aerings are subedt 1 ctaei O (SCOAMRUZNCE 2L 8N Uime |
in wurmdanes with applicabie law :

A Sarvice ot Cavlevision
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Custom create your own cable package...

Optimum Choices

Any One 11.95
Any Four 4.95

Any Eight ‘8.95
News 12 Yonkers

Lifetime

The Weather Channel
The Family Channel
NewSport
MuchMusic New!

BET New!

C-SPAN*
C-SPAN 2* New!
Canal 66 New!

Comedy Central New!
The Learning Channe! New!
Headline News New!
MTV Latino New!
Country Music Television
TV Food Network New!

E! Entortainment Tolovision New!

Cowrt TV Newl

Encore New!

Encore 2 Love Stories New!
Encore 3 Weslerns New!
Encore 4 Myasteries New!
The Discovery Channel
Sci-F1 Channel New!
The Nashville Network
Cartoon Network New!
Shopping Mall:
ValueVision New!
QVC New!

Q2 New!

ESPN2 New!

CNN

ASE

TNT

Flix New!

GEMS New!

Basic: Service

Optinium Box '3.00 ea.
Your gateway to Pay Per View
‘995 ea.

Optinnan Premiums

HBO

The Movie Channel
The Disney Channel
SportsChannel
MSG

American Movie Classics
Showilime

Cinemax

Brave

HBO Espaiiol
Playboy Television

"Bomss: C-SPAN and C-SPAN 2 may be selected
at uo extya chiarge with the parciase of any
Optimum service,

Nete: Does not inciude sales tax and fraschise fees.
’ﬁnmn Caslomar formation: Tln iisiod proprams, packets and
(2]

vicws are Cabiewsions curranl oferings. The DioAaMS, DaCkatc, v,
numbet o clunnals, content, formal, jaics ! olher aspects of Gablovisun
m@b:mkn subjvt 10 change or discuntinuance a1 sny e (R acoredc wilh
i .

378-8940

Mote Chowr More Value

More Freedom.

Optimumrv

A Sarvire of Cablevision
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q .
The Optimum Package
s
Q A
D) s
>
QL .
=
40
QO The Movie Channel or M1V
— American Movie Classics Vi1
o News 12 Yonkers USA
D Notw
o The Discovery Channel Nickelod
g Lifetime Shooping Malk:
D The Weather Channel ValueVision New!
<C The Family Channel QUC New!
Country Music Television Q2 New!
NewSport
Cartoon Network New!
e ]
Comedy Contral New! Basic Servi
Court TV New! All Broadcast
The Leamning Channel New! TBS Superstati
C-SPAN
Cable Nows Network [CNN)
ESPN2 New! $29.95
ARE Nots: Dees not inclwde sales tax aud franchise fees.
The Nashville Network ot e o A S o Gl
Sci-f1 Chanmel New!
BET New!
E! Entertainment Television New! 378-8940
CNBC
ESPN Choose an Optinam

package tor ereater value.

Optimumrv

A Service of Cablevision
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A Service of Cablevision

ImumTv

Opt
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HBO
The Disney Channel

Showtime or
SportsChannel and MSG
The Movie Channel
American Mavie Classics
News 12 Yonkers

The Discovery Chamnel
Lifetime

The Weather Channel

The Family Channel
Couutry Music Television
NewSport

Cartoon Network New!
Comedy Central New!
Court TV New!

The Learning Channel New!
C-SPAN

C-SPAN 2 New!

Cable Nows Network (CNN)
ESPN2 New!

ASE

™T

The Nashville Network
Sci-Fi Channel New!

BET New!

E! Entertainment Television New!
Headline News New!

CABLEV S 0N~

The Optimmh Plus Package

Optimum Plus

20243474708 ¢

A

CNBC

ESPN

MTV

VH-1

USA Network

Nickelodeon

Shopping Mail:
VakieVision New!
QVC New!
Q2 New!

Basic Service
Al Broadcast
TBS Superstation

includes two Optimum boxes
%44.95

Note: Does not include sales tax and franchise fees.

{ rgartant Gustomer nfermation: The listed pgras, peckages and serviers
Late Catkouision's surrend affarings. 1he pragons umem , Sevems, mgnder of

chaty, Gonlnt, 1M, rams and oo aapaess of Calivisions ofierings ar
SUBHLL LG Gl o HACOTSINUENGE B ety Hima [0 apcorgaite will apniinahia law.

| 3788940

Choose an Optunam

packape tor greater value.

Optimumrv

A Service of Colewsion
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Qotimuwn Gold

Cinemax

Bravo

Encore New!

Encore 2 Love Stories New!
Encore 3 Westerns New!
Encore 4 Mysteries New!
Flix New!

Television Food Network New!

HBO

The Disney Channel
Showtime
SpertsChannel
MSG

The Movie Channel
American Movie Classics
News 12 Yonkers

The Discovery Channel
Lifetime

The Weather Chaanel

The Family Channel
Country Music Television
NewSport

Cartoon Network New!
Comedy Central New!
Court TV New!

The Learning Channel New!
C-SPAN

C-SPAN 2 New!

Cable News Network [CNN)
ESPN2 New!

ASE

TNT

The Nashville Netwerk

CABLEV.S.0N~

The Optimuhl Gold Package

20243474008 9

A

Sci-Fi Channel New!
BET New!
E! Entertainment Television New!
Headline News New!
CNBC
ESPN
MV
Vi1
USA Network
Nickelodeon
Shopping Mall:
ValueVision New!
QVC New!
Q2 New!

Basic Service
All Broadcast
TBS Superstation

Includes three Optimum boxes
PPV discounts

*64.95

ngeriant Cuslorme? Informaiian: 1h lidud uucmm.. P and Wyis
o Cablcvision's awrment oliarings. (e Drogims, puckepes m e 3

chamnels, wrived, firmal, rafes ang oWer aagects of Caoiviiany Wh?l i
1 80D 10 CRK: O diSPAmINGINCE AL SRty tiTh: i LU wilh plicante taw,

378-8940

Choose an Optimum
pachkage for greater value.

OptimumTv

A Service ot Cablevision
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Keeping <
You
Informed

Cablevision wanis 10 kaep you up to date on the programming, services and rates wo offer. Youll
receva thig information semi-annually, or when you change your igvel of service, or § we make certain
changes in your programming. And, of course, we will provide ths information whenever you request it

When will you let me know if nw service changes?
(t possible, we will telt you about significant pragramming or
network changes 30 days befare they occur, «f inis is not
possipie, we'tl nufy you within 30 days of the date we first know
of thase changes.

What kind of changes will [ get a notice about?
W'l tell you f a network o a charnel is no longer availablo as
part of your level of service, or if there is a significant change in
the character of the programming service you currently receive.

What rights do | have if | get a notice that my service has changed?
You have the right to terminale your service or select a lower level of cable service at no
charge if you let us knaw up (o 45 days after you receive aur notice.

If | subscribe to a premium service tler, do [ have any other rights?

Yes. if you receive a nolice that your service is being changed and you advise us within 3¢
daye that you intend fo dawngrade or lerminate aarvice, you will be entitied to a refund of any
prapaid sanvice charges or installation, upgrade or ather similar one-time charges that you may
have Incurred in connection with your sarvice during the six months pricr 1o the change.

What if 1 subscribe to the entry level of service?

It depends. ¥, for example. within 90 days of your subsciiption to Cabievislon's entry ievel of
service a network or channel s removed from that service but rermaing on the cable system
and wihin 30 days of that change you advise us that you want 1o upgrado your service, you
may be enlitled 1o a free upgrade plus a discount on service 1or up lo six munths. f, however,
the channel or nelwork is no longoer available on Cablevision's system and you tell us within 30
days that you want 1o either tarminate your service or continug at the same service level, you
may be cntiticd to raceive a refund on any ingtallation, upgrade or othes charyes you paid
within the six monthg prior 1o the change. If you remain an enmry level cable subscniber, you
may aleo receive, for & irited period of time. a partial credit on your cabie bill.

How will | know what my specific rights are?
We'll explain the spedific crieria to you if and when &
nelwork or channet change ocours.

What are vour current rates and services?
We've included our current rates, services and channe!
lireup in thic pamphlet. Please take a few moments o
raview them. If you have any questions, call us We'll be
giad lo answer them.

N
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CABLEVISION RATE CARD

Programming for all tastes. Packages for all budgets.

THE MOVIE CHANNEL
SHOWTIME

CINEMAX

BRAVO

AMERICAN MOVIE CLASSICS
THE DISNEY CHANNEL
HOME BOX OFFICE
MADISON SQUARE GARDEN
SPORTSCHANNEL
PLUS FAMLY CABLE

« RAINBOW GOLD — $65.45 MONTHLY
Optional Ak Tha Playboy Channe! for a0 addiional
$6.00 monly.

CINEMAX
BRAVO
AMERICAN MOVIE CLASSICS
THE DISNEY CHANNEL
HOME BOX OFFICE
MADISON SQUARE GARDEN
SPORTSCHANNEL
PLUS FAMILY CABLE

4 RAINBOW — $55.45 MONTHLY
Cuinid, Al Tt Playtoy Clamnal 1or &1 8aaoret
$6.00 morthiy.

HOME BOX OFFICE
MADISON SQUARE GARDEN
NETWORK
SPORTSCHANNEL
PLUS FAMILY CABLE

4 FAMILY PLUS 3 —
$48.95

HOME BOX OFFIKCE &
SPORTSCHANNEL
PLUIS FAMILY CABLE
$44.95 MONTHLY

HOME BOX OFFICE & MADISON
SQUARE GARDEN NETWORK
PLUS FAMILY CABLE

§44.93 MONTHLY

SPORTSCHANNEL & MADISON
SQUARE GARDEN NETWORK
PLUS FAMILY CABLE
$41.30 MONTHLY

4 FAMILY PLUS 2 —

HOME BOX OFFICE OR
SPORTSCHANNEL OR

MADISON SQUARE GARDEN
PLUS FAMILY CABLE

4 FAMILY
PLUS 1

THE DISCOVERY CHANNEL

NICKELODEON
VH-1/MOEQ HITS ONE
MTY: MUBIC TELEVISION

BAOADCAST BASIC WABC [7) NY WXTV (41) PATERSON
$9.47 MONTHLY WWOR |9) SECAUCUS WNYC (31) NY

WP (11) NY ON CABLEVISION
WCBS (2) NY WNET (13) NEWARK 88
WNBC (4} NY WLIW (215 PLANVIEW 8OARD OF EDUCATION
WNYW (5 NY WVIA (44) SCRANTON HSC
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Cablevision Channel Directory

2 WCBE (2) New York 23 Lietime
3 SporsChannel/ 24 CNBC
El Entertainmant Telavision .
25 Archdiocese of NY/Governmenial
4 WNBC (4) New York Access/Swap N'Shop
5 WNYW (5) New York (FOX| 26 Family Channel/MSG 2
6 Home Box Office 27 WTBS {Super Station)
T WABC (7) New York 28 VH-1
8 Cable News Network {GNN) 29 MTV
9 WWOR (9} Secaucus (IND) 30 MSG/CSPAN
10 The Discovery Channel/ 31 The Disney Channel
Mind Extension University 32 AMC

11 WPIX {11) New York
12 The Weather Channel/SportsChannel

33 Bravo/Country Music

Amaerica/L.Q./Cablevisionews 34 The Movie Channet
13 WNET (13) Newark (PBS) 38 Cinemax
14 On Cablevision (Directory) 36 Showtime
15 ESPN 37 Playboy Channel/ (98)
Public Access
16 Arts & Entertainment
38 Reaquest! (09)
17 USA NEtwork
39/87 HSC (37)

18 The Nashville Network

19 Board of Education

20 Tumer Network Televigion (TNT)
21 WLIW.-21 Plainview

22 Nickelodeon

40/68  WNJU-47 (96)
&1 WXTV-47 (95)
42 WNYC-31 (38)
43 PPV Preview (39)

*Please nots: for channels 37 through 43, if a subscribar has a cabie ready set, they will see
these sarvicas on the channels in | ).

MNCABLEVISION

Six Executive Plaza, Yonkers, NY 10701
Custamar Service/Pay Par View: 914-378-8800
Servica & Repair: 914-378-8020

“in the event Madison Square Garden Network provides more than one cvent simuitancously,
it will appoar on Channel 26.

i MMPORTANT SUBSCRIBER INFORMATION: The listed programs, packages and services
! aro Cablevision's currant offerings. The p anfs, o4, servicas, numbor of channcls,
content, format, rates and other a of Cablevision's afferings are subject 10 change or
discontinuance at any time in accordance with applicable lzaw.
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Additional Services: Monthly Rate
Fee for premam service on additional outlet
One charge par nousehold $ 2.00
Equipment

Non-addressable JRX-converter $ 0.68
Deiuxe remote addresasbie converier featuring: volume control, mute,
_favorite channel selection, last channel recall and parental control I AL
TOTAL magazire — A weekly program guide to Cablevision's channel lineup $ 296
A La Carte (Deluxe Remote required):
HBO/Showtima, The Movie Channai/Sponts Channel/The Disney Channal!
American Movie Classic/Madison Square Garden Network/Cingmax
_Bravo/Tne Playbay Channel $12.95
Pay Per View:
Movie and speciai events Price individually

Playboy At Night - 8pm-6am

IPERNIGHT § 4.50

Installation Charges:

(PLUS TAX)_ $61.85

Unwired home
_P-ewirsd home _ (_PLUS TAX) $46.19
Additional outiet at tme of intigl 'f\stall (PLUS TAX} $30.79
_ Adwiticnal outiet installation sepurate rip (PLUS TAX] $46.19
Upgrade/Ver/Pg {PLUS TAX) $30.79
_‘F_!Oloqqlg o jPLUS TAX) $46.19
Service call — (PLUS TAX) $30.79
Standard underground installation:
Chargas for underground installation quoted in advance. Cusiom installation charge
will be quoted prior to commencement or work. Depesits or partial advance payments
may De required and are not refundable once work has commenced. Full
payment due upon completion work. As quoted
One-Time Charges:
Reconnaction for non-payment - (PLUS TAX] §48.19
Reconnection charge/trip charge (same customer, sams dwalling} ~ [PLUS TAX) $46.1 9

OTHER TERMS:

1. Al charges May be subject 16 saies tax.

2. initiel service and programiming charges are billed

from date of instabation te the and of the currant

biling podod.

3. All instaliation sarvicas, other than the instalialion

ul antenia A/B switches, must o;rreriormld by

Cablewision with Cabievision squipmant A/B switches
iohased {rom sources other Canlewaian, and all

nsiaflations of A8 switches, must meet Cabisvigion's

technical standards.

4. Channel salectorg/converters, wiraless hand-haid

remote contrals and certain othar squipment are the

property of Cablevision and must be returned when
service is changed or disconnected. In the event a
thannei sslectar/converter is lost. stolen, dymaged,
destroyed or not relymed, Cablevision will charge
your account up 10 $200 for each converter and up
to $50 for each wireless hand-heidt ramote control.
5. An aduht (18 years or older) mamber of Nousehold
must bo present during instaliation and service
appointments,

6. Cablevision resarves the right to institute different
rates and/or terms and canditions of servita for
promotional purposes.

Residertial rates sffective for Yonkors residential subscribars: Jaovary 1993



